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MANY CLIENTS CONFESS THAT CEL-
lulite can and does sabotage their 
self-esteem. Cellulite is the stubborn 

fat caught between bands of connective tissue 
that creates a lumpy appearance on the hips, 
buttocks and thighs of most women. 

In fact, 90 percent of women are affected by 
morale busting cellulite. Your research and pro-
fessional recommendations to your clients can 
help them to remedy these unsightly dimples 
and be extremely helpful to their self-esteem 
struggles. While there is no magic pill or miracle 
cream to banish the bumps, there is hope in 
a complete holistic approach to the problem. 

Five-step cellulite 
revitalizing program
1. Professional relationships: Trust creates 
compliance. According to Jenny Norris, a li-
censed massage/body therapist practicing at 
Institut’ DERMed in Atlanta, GA, one of the pri-
mary components in a successful cellulite pro-
gram is to create a trusting, non-judgemental 
relationship with female clients that enables 
them to feel safe to openly talk about their 
bodies and how cellulite impacts their life. “I 
ask my client why they want a consultation from 
me and what results are they expecting,” she 
explains. “I assess how committed they are 
and then create a program tailored to meet 
their needs. The majority of women who try to 
make a change by following the program rec-
ommendations get results.”

You may want to ask some of the following 
questions during your initial assessment:
• How do you feel about having cellulite?
• How uncomfortable, tender or painful is it?
• What actions would you consider taking to 

reduce your cellulite?
• What kind of results do you want 
 from the cellulite program?
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2. Client education: Information is power. 
Keep a brochure that explains the cause of cel-
lulite so the client understands what she can do 
to reduce it and prevent it from getting worse. 
The simple explanation for why women develop 
cellulite revolves around these main factors:
• The female skin structure is made up of 

chambers that trap fat cells.
• Estrogen, the female hormone, increases 

fat storage in women, which is one reason 
that women have cellulite and men do not.  

• As we age, collagen and elastin bundles 
break down, which weakens the dermis and 
causes fat pockets to protrude upward and 
make cellulite more noticeable.
Programs that include stimulating circulation, 

detoxification, building a healthy skin barrier 
and reducing the size and number of fat cells 
have a good track record for diminishing cel-
lulite. There is no permanent cure for cellulite, 
so behaviors adopted to address the condition 
are really habits that need to be followed for a 
lifetime. In other words, consuming junk foods 
with little to no nutritional value, lack of exer-
cise, stress, etc.—it all matters when it comes to 
cellulite, and the lifestyle changes made must 
endure over time. 

3. Positive body image: You are what you 
think. Evidence supports the theory that what 
you think is what you create. Many women 
view their body as an enemy that they dislike 
or even hate because it does not fit the mold 
of how she has been programmed to think it 
should look in order to be attractive to others. 
Dislike for one’s body results in a discontent 
that almost always leads back to the same 
shape she is trying to avoid. A positive at-
titude matters. It needs to be cultivated and 
included in any cellulite program, especially 
for long term results.

During your initial consultation with your 
client, ask her to write down positive body im-
age affirmations as part of her treatment plan. 
Some examples are: “I love my body!” “I can 
do my 30 minute walk four times a week.” “I 
will make it to all of my spa appointments.” “I 
will use my products at home and drink more 
water.” “I can have the smooth legs I want so 
I feel better wearing shorts.” 

When your client starts doing healthy things 
for herself and sees results, she will be encour-
aged to adopt even more healthy practices.

4. Spa treatments: A body in good hands.
A fundamental benefit to coming to a spa or 

clinic for a series of cellulite treatments is stress 
reduction. Studies have shown that stress can 
be a trigger for cellulite. Stress increases levels 
of cortisol, which signals the body to store fat. 
Women are known to be the gender that always 
takes care of others, and a spa treatment cre-
ates the time, space and solitude for a woman 
to relax and have her own needs taken care of.

In today’s world of cellulite programs, there 
are multiple modalities that have proven to be ef-
fective for reducing its appearance. Non-surgical 
methods include but are not limited to: manual 
lymphatic drainage, endermologie (motorized 
suction/rolling), carboxitherapy, mesotherapy, 
radiofrequency, ultrasound, micro-current and 
infrared light. The latter is designed to increase 
lymphatic drainage and superficial blood flow, 
tighten the skin, promote lipolysis or fat burning 
and stimulate production of collagen and elastin. 

Cellulite treatment wraps can restore, revital-
ize, rejuvenate and relax the body and provide 
a sense of renewed energy. Clinical benefits 
include exfoliation, detoxification and improve-
ment in skin texture. Exfoliation also promotes 
the skin’s receptivity for better penetration of ac-
tive ingredients in therapeutic cellulite products.

   
5. Home care: Transforming the ritual into 

a lifestyle. Your client sees you once or twice a 
week for just one hour during her cellulite pro-
gram, which means that she is on her own most 
of the time. Your job is to provide her with an 
easy to implement and consistent home care 
program that includes using clinical cellulite 
products on a daily basis, exercise, a healthy 
diet and increased water intake.

Compliance with using home care products 
starts in the treatment room. It is a wise idea 
to use the products you are recommending 
in the treatments you provide to create a pro-
fessional value for their importance in a daily 
home care regime.  4

During your initial consultation with your  
client, ask her to write down positive body  
image affirmations as part of her treatment plan. 
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According to Gustavo Leibaschoff, M.D., 
cosmeceutical cellulite products are reported 
to accelerate and help maintain non-surgical 
and surgical based treatment results when used 
for home care. In order for topical products to 
improve the condition of cellulite, they must 
address multiple pathological changes. Look 
for products with these ingredients to stimu-
late circulation and increase micro vascular flow 
(sea minerals, niacin, acetyl carnitine, guarana 
seed extract and caffeine), lymphatic drainage 
(essential oils of geranium, rosemary, juniper 
berry, cinnamon leaf) and skin renewal (wild yam 
extract, matrixyl peptides, glycolic acid, alpha 
lipoic acid, essential fatty acids). The more ef-
fective products also contain liposomes to assist 
with active ingredient penetration to subdermal 
layers of the skin.

Nutrition: Most of your female clients know 
which foods are good for them and which are 
not. To address cellulite, a diet needs to be 
based around fresh produce, healthy fats and 
lean proteins. Avoid processed foods, such as 
those containing white flour, sugar and trans 
fats. Eating organic foods does not bring any 
extra toxins into the body, which is also helpful. 
Green tea and yerbe mate stimulate metabo-
lism. You can suggest these as replacements for 
coffee. Look for foods sweetened with xylitol, 
a naturally occurring sugar found in fruits and 
vegetables. It is absorbed slowly by the body, 
creating a steady blood glucose level.

The Body Smoothie is a delicious and low 
calorie treat that is perfect for a firm summer 
physique. It enhances energy and supports a 

cellulite-free body by providing fiber and many 
other essential vitamins, minerals, enzymes, an-
tioxidants, anti-inflammatories, plant proteins 
and even a phytohormone from soy milk that 
helps balance estrogens in the female body.  

Hydration: Water enables nearly every 
part of the human body to function efficiently. 
Considering that almost two thirds of our bodies 
are made up of water, it is important to under-
stand water’s role in a healthy lifestyle. Annette 
Richardson, managing director of One Medical 
Group in Newport Beach, CA, offers the follow-
ing suggestion to her Synergie clients: “Carry a 
water bottle that contains all of the water you 
need to drink in a day to take the guess work 
out of it.” Her formula for figuring out how much 
her clients should drink is based on weight. A 
woman needs to drink half of her weight in 
ounces daily. For example, if she weighs 120 
pounds, she needs to drink 60 ounces a day.

Exercise: When you work out, you burn 
15 times as many calories as you do when you 
are sitting still. And even when you stop, your 
metabolic rate is increased, so you continue 
burning calories six to ten percent faster for up 
to 12 hours. You also lose weight when you gain 
muscle mass. Fat does not burn any calories, 
while one pound of muscle burns 35 calories 
per hour. In addition, exercise stimulates circu-
lation. Five times as much blood flows through 
your arteries and veins when you work out as 
when you rest, and that blood is packed with 
oxygen and nutrients. Exercise even boosts the 

Body Smoothie 
protein shake:
In a blender, mix the 
following ingredients:
1 banana

1/4 cup frozen berries

2 cups unsweetened soymilk

1/2 cup raw, organic 
sunflower seeds

1 tbsp fish oil

2 tbsp non-gmo soy 
or whey protein

The Body 
Smoothie is a 
delicious and 

low calorie 
treat that is 

perfect for a 
firm summer 

physique.
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lymph flow that enhances detoxification of the 
body. Put all of this together, and it is easy to 
understand how exercise works to effectively 
reduce cellulite. 

One of the most successful ways to stay with 
an exercise plan is to have a “body buddy,” 
someone with whom you make a mutual com-
mitment to meet at the gym, take a walk, jog or 
do any other form of exercise you agree to do 
together. The best plans include both cardio and 
strength training at least four times each week.  

Conclusion
Everything in life has a balance. The female body 
showcases how intricate biological systems can 
easily get thrown off, especially in modern times 
with incessant demands. As the trusted profes-
sional, you can make a difference in bringing 
that body ecology back into natural balance. 
Your knowledge, dedication and caring for your 
clients’ cellulite issues changes lives for the bet-
ter. The Cellulite Five-Step Revitalizing Program 
is a useful guide for creating physical beauty 
and health that lasts a lifetime for the women 
that have the privilege of being your client.  n

Jeri Ross is president 
and CEO of LJR, Inc. and 
creator of Cellu liteRx™ 
products. In 2006 she 
joined her sister, Lyn 
Ross, owner of Institut’ 
DERMed, to contribute 
her research skills to
wards the development 
of advanced cosmeceutical skin and body 
care formulations. For more information, visit 
www.idermed.com, www.celluliterxworks.com, 
or contact her at jeri@idermedody.com.
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As the trusted professional, 
you can make a difference in 
bringing that body ecology 
back into natural balance.Institut’ DERMed cellulite treatment, courtesy of Institut’ DERMed 




